
Helping Beech-Nut Stand Out  
on the Shelf

Experience in the baby food category was essential to understanding how to target stores and shoppers  

appropriate for Beech-Nut, and CROSSMARK’s analytical tools were key in helping the brand get the  

recognition it deserves.

CROSSMARK helped sell the brand store by store through wholesalers, securing 50% split of the baby food 

category in the Met Food, Compare, Pioneer and Associated supermarket chains.  In a new Plan-O-Gram for 

White Rose, Beech-Nut achieved 176 facings as compared to 156 for the competition – and in one Bravo store, 

Beech-Nut’s 8-foot display outshined the competition’s 4-foot display.  All in all, CROSSMARK created 

190,437 points of distribution, greatly increasing the brand’s shelf presence.  

Beech-Nut baby food is made with natural  

ingredients – and its large variety of  

products for babies and toddlers has led  

to natural growth for the brand; however, with a  

major competitor capturing 80% of the market share, 

they needed a bigger brand presence.  As the  

national sales team for the brand, CROSSMARK was 

charged with increasing Beech-Nut’s market share. 

 

 

Baby Brand.  
Big Shelf  
Presence.

“Only 3 days after taking on the Beech-Nut line, 
CROSSMARK has been more aggressive about getting 
incremental business than any since I started with 
this company over a year ago!  I look forward to 
working with you on continued successes.”

– Region Sales Manager, Hero, Inc.
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